Luxury holidays: most popular items in top class suitcases

For luxury holidays worldwide, for this summer 2013 top class travellers followed the tips provided by the most fashionable brands. What marked the trend of this season were classy, yet not too demanding outfits, sporty but with style. Whether the choice was the French Riviera or Capri, Taormina or the Maldives, VIPs did not forget to add a pinch of "made in Italy" to their suitcases: accessories have been a must, both for important occasions and for seaside strolls.

So, what are the items that were never left in the wardrobe? Which were the fashion trends of this past summer? Those who love the made in Italy and did not want to renounce to all-Italian quality and comfort, Tod’s limited edition collection inspired by Capri’s holidays was a must: Gommini and D.D. Bag reflected the glamorous life and the beauties of the island. Refined materials and a solar palette, that includes yellow and turquoise, were enriched by the personalisation of the outfits with logos and location: indeed, this exclusive limited edition was the most popular of Tod’s boutique in Capri.

Also, nobody forgot to pack their foulards: Maserati, emblem of the made in Italy in the world, proposed a collection for him and for her, of course 100% silk. Characterized by two-coloured motifs and Italian quality materials, Maserati’s foulards were spotted in various colours at all the most exclusive locations. 

Sporty style, high selection and fine details were the distinctive characters of Ralph Lauren’s summer accessories; sporty moccasins, travel bags, sunglasses and ties characterised by appealing colours stood out for their materials, symbols of a luxurious and edgy lifestyle.

Finally, also this summer sunglasses were definitely the most popular accessory... and if we’re talking about sunglasses, Tom Ford is a guarantee. His Alexander collection, available in three different colours, recalled the classic aviator style and was realised with gold-plated materials and cayman skin inserts. As sunglasses surely are some of the most wanted summer accessories, the Ray Ban Remix website allowed customers to customize colours, frames, materials and lenses and finalized their personal pair with the incision of a text, an evergreen touch of exclusivity.
Style, originality and elegance have been the three key words of summer 2013: even under the parasol, for those who did not want to do without an impeccable outfit, accessories made the difference!
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