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Location

Situated in the heart of the Las Vegas Strip, The Cosmopolitan of Las Vegas sits on 8.7 acres of land with 355 feet of Las Vegas Strip frontage at 3708 Las Vegas Blvd. South. The Cosmopolitan may be accessed on its southeast corner via two elevated pedestrian bridges: one from the south crossing Harmon Avenue, and a second from the east crossing Las Vegas Boulevard. The resort also offers two, street-level entrances: one on its east side on Las Vegas Boulevard and a second facing Bellagio on its northeast side. The resort’s parking garage is accessed from Harmon Avenue on the property’s south side or from Las Vegas Boulevard on its north side. The resort’s uniquely vertical multi-tower design occupies a boutique-scale footprint, while its guests enjoy being at the epicenter of the vibrant city.   

Design

Building Architect, Arquitectonica 


Executive Architects, Friedmutter Group


General Contractor, Perini Building Group



Development Manager, Related Companies
Interior

Acclaimed interior architects include: Rockwell Group, Jeffrey Beers, Friedmutter Group, SEED Design Studio, Asfor Guzy, Gaia, Bentel & Bentel, AvroKO, United Designers and Daun Curry, Adam D. Tihany, and Richmond International who worked as consultants to Marnell Companies.
Accommodations

Total Rooms:

3,033
The Cosmopolitan adds an entirely new dimension to the Las Vegas’ guest experience by offering oversized residential-style living space with expansive private terraces, unique to the destination.

In 2018, The Cosmopolitan of Las Vegas unveiled a remodel to its guest rooms across both the Boulevard and The Chelsea Towers designed by New York-based Virserius Studio, who worked as a consultant to Marnell Companies, and the resort’s in-house design team. The newly refreshed rooms emphasize modern design and luxurious comfort and come as the result of a meticulous selection process that lasted over 18 months. Standout features of the new guest rooms include modern artwork paired with clean textiles, statement wall coverings, textured carpeting, improved lighting and user-friendly technology. 

Boulevard Penthouses
The Boulevard Penthouses are 21 designer suites located on the top four floors of the Boulevard Tower.  


In collaboration with the resort, members from Tihany Design, Daun Curry and Richmond International, who worked as consultants to Marnell Companies, created unique and luxurious penthouses offering sweeping views of the Las Vegas skyline and exclusive amenities. Spanning a total of approx. 63,000 square feet, the individual penthouses range in size from 2,000 square feet to 5,000 square feet. The penthouses—with seven unique designs from each team—cater to Las Vegas’ most discerning travelers who frequent the city for not only gaming and entertainment, but also to experience ultimate luxury.

Tihany envisioned two distinct guest personas in the design for his penthouses. Inspired by the characters’ imagined native cites of Beverly Hills and New York, the luxury residential interiors embody both east and west coasts while catering to the grandeur and excitement of Las Vegas. The Beverly Hills penthouses feature curved shapes, limestone accents and airy touches, while the New York inspired spaces showcase straight lines, dark wood and abstract structures.  

Curry incorporated the playfully seductive persona of The Cosmopolitan and the glamour and opulence of Las Vegas into the aesthetic of her penthouses. Her sense of design remained refined as she and her team developed open-concept spaces to highlight the Boulevard Tower’s impressive views, which influenced the color palette. Ochre, coriander and blush tones are found throughout, and contrasting textures challenge guests to examine their surroundings while ensconced in the warmth and beauty of the space.

Richmond drew from the vibrancy of the location and the dynamic spaces at The Cosmopolitan, specifically the digital art installations in the lobby and the significant pieces throughout the resort that inspired provocative artwork and whimsical sculptural installations to be a key feature of the penthouse design. Tailored finishes such as 24-karat gold handcrafted resin and verre eglomise panels afford a level of luxury unique to Las Vegas. Two different color palettes, one anchored in teal and jewel tones and the other a vibrant cobalt blue, give the penthouses a distinct identity.
The Chelsea Penthouses
The pinnacle of exclusivity, The Chelsea Penthouses on the 60th and 61st floor at The Cosmopolitan truly change luxury living. Each Las Vegas penthouse suite provides a one-of a kind experience through whimsical touches like crystal-encrusted wall textures, an unexpected art collection and rich, tailor-made fabrics. Decorated and classified as Light and Dark, the penthouse suites are each carefully and elegantly designed to every detail. Illuminated with brilliant ivory & white designs, the light Penthouses are the epitome of luxury with shades of cream and white to create a feeling of splendor with a twist of ultramodern style. Inspired by the rich shades of mahogany, chestnut and espresso, the dark-styled Penthouses invoke classic grandeur through time-honored design infused with contemporary fashion. Every individual Las Vegas penthouse ranges in size from 2,400 to 3,700 square feet and is available in two and three bedroom suites, featuring the most advanced technology, floor-to-ceiling windows, a separate wet bar, kitchenette with serving space and many offer terraces with panoramic views. Guests will also enjoy personal Butler Service to attend to every need, created for guests who desire a truly distinct resort experience. Entourage rooms, in conjunction with The Chelsea Penthouses, are also available, ranging from 486 to 640 square feet, each decorated with care and detail.  

On the 70th floor of the property, four stunning suites by Bentel & Bentel Architects represent masterpieces of modern design infused by a welcoming element of warmth inspired by the desert’s most inspiring elements. Water, sand, shadows and stone are interpreted, both literally and figuratively, in these expansive suites that afford sweeping views of the Las Vegas cityscape and the rugged landscape beyond. To reach the suites, guests arrive on the 70th floor of the resort’s Boulevard Tower and are greeted by long corridors ornamented with light effects and imagery designed to convey the sensation of floating. The ethereal hallway’s lighting shifts as the sun moves across the sky, preparing guests for the expansive suites they are about to enter.
Bungalows 
The Bungalow Suites at The Cosmopolitan are three-level exclusive suites overlooking the pool deck of Marquee Dayclub.  

These consummate party suites lend themselves to large groups and entertainment. There are also pool cabanas next to each bungalow, which can be rented with the suite. All bungalow suites feature custom designed furniture, faceted antique mirror panels and leather-wrapped handrails in the stairways, walnut overstuffed furnishings, and classical yet funky light fixtures and third floor terraces with plunge pools and outdoor kitchen/bars.

Designed by Rockwell Group 

Lanais 
The Lanai Suites at The Cosmopolitan are located on the 14th floor of the Chelsea Tower and were reinvented in 2016 to combine the beauty of an island beach house with the luxury of modern city amenities. Each two-story suite features floor-to-ceiling windows overlooking the resort’s Chelsea Pool, a stylish living area and private outdoor space with heated plunge pool.
At 800 square feet with their own private terraces, these 11 two-story suites feature one bedroom and two baths, a dining area with seating for five, two Samsung televisions; one 48-inch wall-mounted television screen in the bedroom and dining area and another 55-inch television in the living room, and Bluetooth connectivity throughout. Additionally, 9 of the 11 suites have private access to the resort’s Chelsea Pool.
Chelsea Tower Suites
Located in The Cosmopolitan’s Chelsea Tower, these 46 high-end suites feature artwork exclusively curated by Artspace, the leading online marketplace for contemporary art, and include 15 Executive Suites and 31 City Studios.
At 760 square feet, these 15 graciously-appointed Executive Suites feature unique amenities perfect for business or pleasure including a six-seat conference table, spacious living area, two luxurious bathrooms, and a king-size bedroom with telescoping doors to ensure privacy. The Artspace collection on display in each Executive Suite includes:

· Julie Graham – Evidence K (2011)

· Jessica Craig-Martin – Golden Showers (2000)

· Bastienne Schmidt – Bamboo Forest, Shelter Island (2008)

· Paul Jung – Opus PJW283, Study No0024 (2014)

At 630 square feet, each of the 31 City Studios features an oversized living room perfect for entertaining, plush sleeping area with king-sized bed, double vanity bathroom with marble floors, and breathtaking views of The Strip and the mountains beyond. The Artspace collection on display in each City Studio includes:

· Andrea Blanch – Unusual Habits- 1996- Harper’s Bazaar (1996)

· Rebekka Guðleifsdóttir – Bubble Bath (2010-2011)

· Bastienne Schmidt – Bamboo Forest, Shelter Island (2008)

Gaming 
The 100,000-square-foot casino, designed by Friedmutter Group, features the latest advancements in gaming technology including IGT Partners’ server-based gaming. Player’s favorite table games combine classic Las Vegas with a touch of modern luxury and, in a departure from traditional casino practice, boast grand windows with views of the Las Vegas Strip. The casino floor features approximately 1,300 slot machines with denominations ranging from $0.05 to $500, more than 120 individual gaming tables and Video Blackjack and Poker machines at several bars and lounges.
RACE & SPORTS BOOK - The Race & Sports Book powered by CG Technology is the prime sports watching and wagering hot spot. Located on the casino floor adjacent to the Las Vegas Strip, the new Race & Sports Book is double the size of its predecessor, and offers a significantly upgraded experience. Features include state-of-the-art LED video walls for both sports and race, the latest in mobile wagering technology, 23 video poker machines, and multiple high-definition televisions showing live sporting events.
HIGH LIMIT TABLE GAMES & SLOTS - The 6,351-square-foot high limit gaming area has two rooms, the High Limit Table Game Lounge which has 17 table games including Baccarat and Double-Deck Blackjack and the High Limit Slot Lounge which has 65 high-limit slot machines in an exquisitely appointed setting. 
THE TALON CLUB - An intimate 12,000-square-foot re-imagination of a classic gentlemen’s speakeasy for the modern high-stakes gambler, The Talon Club offers 20 table games for guests to play. Designed by The Rockwell Group, the club offers a discrete setting for high-stakes play with humidors full of the resort’s finest cigars and Scotch lockers housing a vast collection of vintage libations. Gracing the walls of the exclusive lounge are works by iconic artists such as Andy Warhol and John Chamberlain.
THE RESERVE – Located amongst the Boulevard Penthouses, this private gaming salon was designed by Adam D. Tihany, who worked as a consultant to Marnell Companies. As one of the most luxurious and exclusive private gaming salons in Las Vegas, this 2,300-square-foot space requires advanced clearance for all of the high-limit tables. The intimate private gaming salon feels like a distinguished Art Deco style men’s club with natural sunlight flooding the room from two discreetly placed doors that lead out to a private terrace and will illuminate the original pieces of modern artwork that will adorn the walls. Bold, bright colored furniture and accessories stand out against the textured wood wall panels, adding a playful charm to the venue. The atmosphere is warm and welcoming with unmatched service.

Identity Membership
Identity Membership is the guest rewards program for The Cosmopolitan
Program 
of Las Vegas. Members of the program receive Identity Points on all qualifying expenditures, earning access to exclusive benefits associated with the silver, sterling, gold and platinum membership levels, such as complimentary services and priority access to venues and events. In addition to recognizing gaming spend, Identity Membership recognizes and rewards all experience spending at a comparable rate including all stays, dining, spa visits, pool and recreation spending, retail and incidentals. Members may easily redeem points at almost every location in the resort for room accommodations, food and beverage experiences at restaurants, bars, or lounges as well as spa treatments and retail purchases, just to name a few. As a member of the Marriott Autograph Collection, members can also exchange their Identity Points with Marriott Rewards at nearly 3,800 locations in over 70 countries around the world. Marriott Rewards can be exchanged for slot play, hotel stays, food, beverage, and retail at The Cosmopolitan.
Guest Services
With the introduction of chatbot and resident mischief-maker, Rose, guests are given a mysterious card in a room key packet with a phone number on it. Once guests begin texting the number, they are introduced to Rose, the resort’s revolutionary virtual concierge who does more than any one person could do alone. Rose’s playful concept is unlike other chatbots in the hospitality space as she is savvy, quick-witted and inspiring—reflecting the distinct mystique of the resort and its guests. In alignment with the resort’s spirited brand and market-leading creative, Rose strays from robotic commentary and instead uses her Cosmopolitan personality to engage guests. This allows for a higher-level of satisfaction for the customer experience as they can engage in real-time conversation via text message. 
Meeting & Conventions
The Cosmopolitan’s 190,000 square feet of meeting space spans the first three floors of the resort and offer a total of seven ballrooms ranging from 7,000 to 40,000 square feet, as well as 46 meeting rooms.

The resort’s uniquely vertical design set on just 8.7 acres allows easy access to all meeting and convention space, including direct, room-to-conference elevator access in the Boulevard Tower. 

Created with maximum flexibility in mind, the meeting and convention space may be configured to accommodate events of varying sizes, from intimate gatherings of 10 up to 5,000-person receptions. 

Space on the fourth level is complemented by direct access to Boulevard Pool, which offers dramatic views of the Las Vegas Strip, making it the perfect location for cocktail receptions, exhibits and coffee breaks.  

State-of-the-art technology offers a full-range, external sound system, flexible-range and accent lighting, as well as a large range of presenter tools, such as laser pointers, multiple computer switching, laptop audio, wireless mice and more. 


Designed by Friedmutter Group


The Chelsea marries a sophisticated design approach with unparalleled functionality and flexibility to set the stage for everything from intimate gatherings to large-scale productions. The venue evokes an abandoned glass factory turned working theater, featuring cast glass chandeliers, a vintage lobby bar, private opera boxes, and a dramatic grand staircase. 

Easily accessible from the resort’s Chelsea Tower on the third level, The Chelsea can accommodate more than 3,000 guests and a diverse range of events including concerts, keynote addresses, sporting events and general assemblies in the 40,000 square foot venue. The space has a personality yet is highly adaptable. Configurations can be tailored to meet varied client needs.

Designed by AvroKO 

Restaurant Collection
BEAUTY & ESSEX – TAO Group and acclaimed chef personality and restaurateur Chris Santos present Beauty & Essex, a revolutionized dining lounge featuring communal and innovative share plates and stylish design. The menu from Santos, a celebrity chef judge on The Food Network hit series “Chopped,” echoes the multi-ethnic signature dishes of the New York City location and features additional culinary offerings exclusive to Las Vegas, including Short Rib ‘Mac & Cheese’, Spring Pea Agnolotti and Nicoise Style Tuna au Poivre. A pawn-shop inspired retail area serves as the entry, selling a curated collection of vintage watches and jewelry, good luck charms and more than twenty unique guitars. 

BLOCK 16 – Block 16 Urban Food Hall showcases a curated selection of undeniably unique concepts, uniting the most sought-after chefs and restaurants handpicked from foodie capitals across the country. Six individual food and beverage outposts live within the urban space, offering curious eaters and ambitious restauranteurs a place to celebrate their shared passion for innovative food and drink. Following the ethos of The Cosmopolitan, Block 16 Urban Food Hall offers first-to-market experiences that cannot be found anywhere else in Las Vegas amidst a spirited metropolitan atmosphere. 


Located on the second level of the Boulevard Tower, Block 16 Urban Food Hall introduces an emerging class of acclaimed chefs and their distinct culinary creations to guests of The Cosmopolitan.  Restaurant concepts include the hip and widely popular New Orleans restaurant, District: Donuts. Sliders. Brew., Ghost Donkey, a hotspot tequila and mezcal cocktail bar from New York City, Nashville’s hot Southern chicken joint Hattie B’s Hot Chicken, Lardo, Portland chef Rick Gencarelli’s over-the-top sandwich eatery, James Beard Award-winning Chef Andy Ricker’s Pok Pok Wing from Portland, and Tekka Bar: Handroll & Sake, an original Japanese handroll and sake concept from locally acclaimed Las Vegas Restaurateur, Takashi Segawa.

BLUE RIBBON – Guests will soon find the eclectic New York favorite, Blue Ribbon, created by brothers Bruce and Eric Bromberg, opening Summer 2017. At The Cosmopolitan, Blue Ribbon will build on the Bromberg Brothers’ original vision, but will be informed by the bustling energy of the Las Vegas Strip, serving eclectic New American fare. As the nation’s go-to spot for serious gastronomes, Blue Ribbon at The Cosmopolitan will offer brunch, lunch and dinner service, and will stay open late to cater to those who want to party the night away in a relaxed atmosphere. 
CHINA POBLANO – China Poblano showcases Chef José Andrés personal take on Chinese and Mexican cuisines, bringing noodles and tacos together in a festive, stylish setting. Open for lunch and dinner, China Poblano’s menu presents Chinese noodles, dumplings, soups and hotpots alongside tacos, guacamole, salads and ceviches. A playful design by SEED Design Studio marks the restaurant’s entrance with two neon takeout windows, marked “Noodles” and “Tacos,” while the interior creates an urban, animated backdrop for sipping, sharing, camaraderie and conversation.
É BY JOSÉ ANDRÉS – Tucked away in a small private room adjacent to Jaleo’s bustling bar and paella grill, é by José Andrés offers a clever and creative tasting menu of Spanish avant-garde dishes. A constantly evolving menu, driven by innovation and seasonality, guests enjoy more than twenty courses throughout their dining experience. é entertains guests Tuesday through Sunday, with two seatings per night. 
EGGSLUT – Eggslut is an acclaimed Los Angeles eatery that brings a new dimension to Vegas’ dining scene by serving beloved breakfast items day and night. Founded in 2011 by Alvin Cailan, Eggslut is inspired by a true love for eggs. The menu is a balance of comfort and innovation, celebrating food that appeals to both novice and extreme foodies through classic comfort fare with a twist, while utilizing its key, namesake ingredient – the egg
ESTIATORIO MILOS – Estiatorio Milos by Restaurateur and Chef Costas Spiliadis, transports diners to sun-drenched Greece with impeccably prepared Mediterranean fare. Recognized as one of the world’s finest Greek restaurants, Milos has a longstanding reputation for serving exquisite fish imported daily from the Mediterranean at his establishments. Embodying the ultimate in haute Greek cuisine, the menu specializes in presenting the freshest, most delicious fish from around the world, each prepared in the subtlest, most flavorful way.
HOLSTEINS – Holsteins is a quirky burger bar concept by Las Vegas restaurateurs Billy Richardson and Chef Anthony Meidenbauer of Block 16 Hospitality. With an emphasis on fresh, natural and organic ingredients, Holsteins brings better burgers and a funky, homegrown attitude to The Strip. The menu spotlights specialty burgers, house-made sausage, riffs on traditional American snacks and appetizers, as well as a wide variety of shakes and sides.  All items—including toppings, buns and condiments—will be custom crafted in-house.

JALEO – Culinary mastermind Chef José Andrés and his ThinkFoodGroup bring the authentic flavor of Spain to Las Vegas with his award-winning Jaleo restaurant, reimagined to include the excitement and spectacle of Las Vegas. Building upon the restaurant’s storied history as one of Washington, D.C.’s most beloved dining destinations, this elegant incarnation maintains Jaleo’s playful approach to authentic cuisine while introducing a refined complexity in a vibrant space. Jaleo, which means “revelry,” celebrates classical and contemporary tapas and paellas, focusing on a centerpiece Paella Grill, the first specialized paella kitchen in the United States.


MILK BAR – Milk Bar’s playful bakery concept was founded by Christina Tosi in NYC in 2008, following the success of the dessert programs she created for the Momofuku restaurants in 2004. Inspired by familiar home-style desserts and savory snacks, Tosi’s menu offers an approachable, yet innovative spin to classic baked goods using quality ingredients and locally sourced dairy. At The Cosmopolitan, Milk Bar continues to serve Tosi’s signature creations which have gained world-wide recognition including Cereal Milk™ soft serve ice cream, Compost Cookies®, and Crack Pie®.
MOMOFUKU – Established by Chef and Founder David Chang in 2004 with the opening of Momofuku Noodle Bar, Momofuku has grown to include restaurants in New York City, Sydney, Toronto, Washington, D.C., and now, Las Vegas. Chef David Chang and Opening Executive Chef Michael Chen collaborated on a menu that draws influence from all over the world, including the United States, Korea and Japan. The constantly evolving menu features steamed buns, noodles, and meat and seafood meant for sharing, and there are various plays on classics, from prime rib to surf-and-turf. 
OVERLOOK GRILL – For poolside noshing, the seasonal Overlook Grill offers a casual menu of light fare amidst a Riviera-chic, indoor-outdoor setting located on fourth level of the Pool District.
PIZZERIA – Evoking the feel of an authentic New York pizza joint, Pizzeria is a hidden gem serving whole pies and pizzas by the slice, an ideal late-night spot for people watching and those in-the-know to grab a slice or for delivery via room service. Classic video games and a pinball machine are available for guests to play with, as well as two flat screen TVs showing the latest sporting events. 
RED PLATE – Red Plate is a sophisticated new dining concept that celebrates traditional Chinese cuisine in a refined setting. Red Plate offers an unparalleled dining experience grounded in authentic Cantonese flavors. Red Plate’s culinary vision is led by Chef Yip Cheung, an esteemed chef in multi-regional Chinese cuisine. Cheung formerly helmed the kitchen at The Cosmopolitan’s high-end gaming parlor, The Talon Club, where he created specialty dining experiences for the resort’s Far East clientele.  As Executive Chef of Red Plate, Cheung utilizes traditional Chinese techniques and preparations presenting an authentic Cantonese menu with hints of modern inspiration. Menu highlights include an array of carefully selected, signature roasted meats, Chinese hot pot and handmade dim sum.
ROSE. RABBIT. LIE. – Inspired by social clubs of the past, Rose.Rabbit.Lie is a modern supper club serving reinvented American classics alongside live music and entertaining performances. Executive Chef Steven Gotham offers a menu of shareable plates and main dishes inspired by classic American fare, such as Oysters Rockefeller and Beef Wellington. Caviar tastings are available and pair with an expansive cocktail program, which includes a lineup of freshly bottled cocktails and cocktails on tap. For the wine list, sommeliers have curated an extensive and exclusive list of Champagne, contributing to the festive atmosphere.
SCARPETTA – Scarpetta is an award-winning restaurant that reflects an earthy yet sophisticated approach to modern Italian cuisine. An Italian expression that means “little shoe” or the shape bread takes when used to soak up a dish, Scarpetta represents the pure pleasure of savoring a meal down to the very last taste. While grounded in Italian tradition, distinctly modern interpretations and farm-fresh ingredients are manifested in seasonal antipasti, handcrafted pizzas, house-made pastas and roasted meats and seafood.
 
STARBUCKS – Situated on the Casino Floor, guests can sip on coffee drinks, Frappucinos and lattes while overlooking The Las Vegas Strip amidst the first-ever permanent public art installation by renowned French artist and photographer, Georges Rousse, installed within.
STK – With outposts in New York City, Miami and Los Angeles, STK is a high-energy, stylish steakhouse concept from The ONE Group. Designed with a seductive aesthetic and fueled by an energetic bar scene, the celebrity hotspot breaks with tradition, offering a flirty, glamorous take on the classic American steakhouse that is decidedly Las Vegas. Executive Chef Stephen Hopcraft brings the brand’s signatures to The Strip, including luxurious cuts of beef at the heart of the menu. A hallmark of STK restaurants, a DJ spinning a lively playlist of pop and top hits energizes the vibe-driven scene.
THE BARBERSHOP CUTS AND COCKTAILS –The Barbershop Cuts and Cocktails, is a throwback to an era in which one’s appearance was as strong as their opinions. Kick back in a barber’s chair for a classic cut, beard trim or straight razor shave, all under the helm of master barber Jose Sosa and his nationally renowned grooming team. With an eye for detail, Sosa and his talented barbers will provide expert cuts from a grooming menu that ranges from clean and classic to wild and rebellious. While you're being pampered, sip one of the many fine-aged whiskeys from The Barbershop’s extensive selection.

Behind the unassuming janitor’s door in The Barbershop is a swanky hideaway bar that harkens back to the Prohibition-era. In the evening, The Barbershop Cuts and Cocktails takes on a different persona with live entertainment and an extensive whiskey selection, featuring modern takes on vintage favorites.
THE HENRY – The Henry is a 24-hour dining venue located on the casino floor, highlighting contemporary American classics, from hamburgers to brunch favorites such as eggs benedict, house-made gelatos and ice creams, all complemented by a full bar program specializing in reinvented classic cocktails.
THE JUICE STANDARD – A Las Vegas-based company with several other locations locally, The Juice Standard Signature offers cold-pressed juices that are made from 100 percent organic produce, plus an array of juice cleanses and healthy, house-made snacks. The Juice Standard’s popular juices range from super green to light and lemony to sweet and nutty, all filled with essential nutrients to feed the body.
VA BENE CAFFÉ – The traditional hotel coffee shop takes a decidedly Italian twist at Va Bene Caffé, a modern coffee bar featuring pastries, gelatos, paninis and Italian-style coffee drinks prepared by master baristas, conveniently located on the Casino Floor.
WICKED SPOON – A bustling culinary food hall, Wicked Spoon delivers a multi-ethnic mix of top-quality, familiar staples arranged in an imaginative small-plates format to satisfy any craving and encourage a spirit of gastronomic discovery.
ZUMA – Zuma features modern Japanese cuisine and award-winning world-class cocktails in an elegant and sophisticated environment. Created and co-founded by Chef Rainer Becker, Zuma is inspired by the informal izakaya dining style, the international restaurant features a modern Japanese cuisine that is authentic but not traditional. The menu is designed to be shared and offers dishes from a sushi counter, main kitchen and a robata grill.
Entertainment Venues, 
The Cosmopolitan of Las Vegas features artists at the forefront of the
Bar & Lounges

touring world and emerging artists that will inspire the next musical movements coupled with spectacularly-designed, technology-driven venues. The Chelsea, The Cosmopolitan’s state-of-the-art entertainment venue and home to the stage, is located on the third floor of the resort. Just below, on the second floor, lies Rose. Rabbit. Lie., a supper club-style restaurant and bar that offers an unpredictable evening for those who seek the unexpected. Tucked inside the walls of the restaurant is The Study, a bespoke cocktail destination that takes cues from classic speakeasies. The excitement spills onto the casino floor with CliQue, an avant-garde lounge touting tableside mixology. Guests can make their way into Marquee Nightclub to party the night away. Across the casino lies Vesper Bar. Exuding classic charm in a contemporary setting, the sophisticated gathering spot features a rotating menu of signature cocktails based on long-forgotten recipes. Out on the pool deck, Boulevard Pool provides a multilevel experience by day and an intimate outdoor concert venue by night with unobstructed sightlines of both the stage and The Strip. Finally, The Chandelier, a dramatic inhabitable three-story chandelier, boasts three distinct experiences and cocktail menus – one for each level of the glittering installation. 
Nightlife
MARQUEE NIGHTCLUB & DAYCLUB – Marquee Nightclub & Dayclub at The Cosmopolitan raises the bar for nighttime entertainment in a city known around the globe for its exhilarating nightlife scene. The resort has partnered with TAO GROUP, known for developing hotspots in New York, Las Vegas and The Hamptons, to operate its nightclub, ultra lounge and daytime club poolscape. As one of the most expansive nightclub venues in the country, this monumental 60,000-square-foot, Rockwell Group-designed venue encompasses seven bars that transition patrons between three lavish rooms, the Main Room, the Library and the Boom Box Room, and a variety of musical experiences from resident DJs to global music superstars. 
The Pool District
The resort features three distinct pool experiences, unlike anything else in Las Vegas. From a vibrant and social dining scene overlooking the heart of The Strip to a pampering retreat, guests choose the scene that suits their mood from day into night. 

BOULEVARD POOL - Overlooking the heart of The Strip, offering unobstructed sightlines in all directions. The focal point of The Boulevard Pool is the pool and stage, presenting a brand-new iteration of the concept of open air-theater. Able to accommodate more than 3,000 people for private events, the pool also makes its stage available for custom, live music and other entertainment. 

CHELSEA POOL - A more private, canyon-like feel distinguishes The Chelsea Pool.  Different zones offer varying degrees of seclusion, including a park-like environment with covered walkways and grassy banks as well as a more open area, featuring views of the surrounding towers.  The Chelsea Pool can accommodate up to 1,000 guests for private events.  
MARQUEE DAYCLUB - A lounge-like environment by day and an extension of the nightclub by night.  It may also be reserved for private functions for up to 1,000 guests.  The distinctive venue was designed by Rockwell Group.
  
Sahra Spa & Hammam
The 43,000-square-foot Sahra Spa and Hammam features 30 treatment rooms, a salon and two large fitness areas outfitted with state-of-the-art equipment. The spa, designed by U.K.-based United Designers, also boasts a luxurious penthouse spa suite and Turkish hammam. 
Inspired by the desert’s striking contrasts exhilarating intensity and ageless tranquility the spa atmosphere encourages the sensations of awakening and utter peace.  

Unique products and therapies draw from the richness of the desert – its minerals and plants, light and colors.  Special treatments, such as Turkish hammam baths and Arabian beauty rituals, evoke desert cultures from around the world.
Violet Hour Salon
At The Cosmopolitan, Violet Hour I Hair I Nails I Beauty is a place of vibrant culture, music and décor. Whether guests are after a dose of glam to prepare for an evening out or a simple pick-me-up, master stylists provide ea diverse and continuously fresh perspective to bring out your best.
Fitness
Each one of The Cosmopolitan’s guest towers features a state-of-the-art fitness facility. The Chelsea tower features a 5,250-square-foot fitness center on the 14th Floor while the Boulevard tower features a 2,087-square-foot fitness center on the 15th Floor. Group exercise classes including yoga and cardio along with specialized personal training sessions are available for those guests looking to enhance their fitness regime while away from home. 
Art Program
The art program at The Cosmopolitan of Las Vegas was designed around its commitment to building a platform for fresh, innovative and provocative content that satisfies the cultural sensibilities of its guests and fosters a greater awareness, understanding and appreciation of art.
ART-O-MAT – The Cosmopolitan features six Art-o-mat machines, each of which dispenses a variety of original artwork. Created by artist Clark Whittington, Art-o-mat machines are made from cigarette vending machines that have been repurposed as a vehicle to distribute art to the masses. The Cosmopolitan hosts the most machines of any single venue and was the first hotel to house the machines.
DIGITAL ART INSTALLATIONS - Throughout the resort, a variety of digital art is on display. As guests enter the Rockwell Group-designed lobby, they encounter a welcoming, open space with eight large columns each wrapped in 48 bezel-less LCD displays. One of most sophisticated digital installations in the world, the dynamic lobby experience is brought to life by algorithmically generated content developed by Rockwell LAB, digital narratives created in collaboration with Digital Kitchen and digital art by renowned artists curated in partnership with Art Production Fund. The digital content featured in the lobby continues throughout the resort on HD screens in the casino, elevators and on guest room TVs in addition to content specific to each of those areas.
PAUSE – The innovative public art program that transforms The Cosmopolitan of Las Vegas’ 65-foot marquee into a large-scale digital canvas showcasing work from leaders in the contemporary art world. Viewers are instantly transported from the everyday buzz of The Strip to a thought-provoking place of contemplation and reflection. This urban art oasis turns an everyday sign into a cultural portal with the ability to touch everyone who passes by.
WALLWORKS - The permanent art installation at The Cosmopolitan incorporates two important art genres known for bringing art into the public spaces: murals and graffiti. Six legendary artists, Curtis Kulig, Shepard Fairey, Kenny Scharf, Shinique Smith, Retna and Stephen Powers, known as ESPO, all lend their talents to The Cosmopolitan of Las Vegas’ public spaces including the resort’s multi-level parking garage, the stairwell concert entrance to Boulevard Pool and the resort’s News Stand located on Second Floor of the Boulevard Tower. Their graphic art transforms the spaces into colorful wallscapes that can be enjoyed by all guests.
Shopping
Nearly 36,000 square feet of world-class shopping is encapsulated within a striking, three-story glass façade. Boutiques include:
ALLSAINTS SPITALFIELDS – British brand AllSaints is acclaimed for its collection of vintage inspired, sharp-edge and directionally designed apparel. Offerings range from graphic tees, knitwear jersey, dresses, denim, leather, tailoring and accessories for men, women and children. AllSaints currently boasts a portfolio of over 70 stand-alone stores and 70 concessions worldwide. 
CRSVR SNEAKER BOUTIQUE – CRSVR, pronounced Crossover Sneaker Boutique, specializes in limited-edition sneakers and men's & women's casually dressed up fashion. Originally based in Santa Barbara, California, and co-owned by Las Vegas' most well-known resident DJ, Vice, CRSVR also features live in-store DJs, a Beats by Dre listening station, and distributes CDs to guests with every purchase. Featured brands include Nike (Tier zero) Footwear, Nike Sportswear, Supra Footwear, Native Footwear, The Hundreds, Five Four Clothing, And Still La Brea, Brixton, Krew, SLVDR, G-Shock, and Beats by Dre headphones. 
DRYBAR – The nation’s premier blow dry bar joins the casino-resort’s retail district, opening Dec. 2017. The 2,231-square-foot hot spot consists of 14 styling chairs in addition to all of the signature elements that define the unique Drybar blowout experience.
JASON OF BEVERLY HILLS – Cutting its own niche in the high fashion jewelry market, Jason of Beverly Hills, jeweler to the stars, caters specifically to the diamond-loving trendsetters in movies, music and sports. The company, owned and operated by fine diamond designer Jason Arasheben, is bringing a new sheen to the diamond industry.
MOLLY BROWN’S SWIMWEAR – Molly Brown’s Swimwear features high-end specialty swimwear and apparel.  For more than 30 years, Molly Brown’s has stood on the cutting edge of designer swimwear.  Known for unmatched products and personal service, the brand represents the most unique styles and the highest quality products. 

MONOGRAM – A unique gift and apparel store offering an eclectic assortment of hand-picked items for the culturally curious shopper. With something for every price point, Monogram features logo and fashion apparel for men and women, accessories, travel essentials, books and clever souvenirs.

RETROSPECS & CO – RetroSpecs & Co preserves and shares the revolutionary designs and unparalleled quality of early modern eyewear manufactured during the 1870s through 1970s. RetroSpecs caters to clients who appreciate unique and precious eyewear fabricated by exacting, old-world standards. Each RetroSpecs piece is registered to guarantee its authenticity. 

REVIV - REVIV IV Wellness Spa is the leading global wellness provider of signature IV therapies and booster shots. The third Las Vegas location offers both guests of The Cosmopolitan and locals the opportunity to receive world-class IV wellness therapy designed to treat a variety of common ailments, including dehydration, inflammation, vitamin deficiencies and the aftereffects of a night out in Las Vegas.
SKINS 6|2 COSMETICS – SKINS 6|2 Cosmetics actively pursues the best in skin care products, purveying only those brands known for their passion in craftsmanship. SKINS 6|2 Cosmetics tells the story of each product through retail-theater, ensuring a unique collection of aspirational yet accessible fragrances, distinctive skin- and hair-care products, home fragrance accessories and beauty treatments. 

STITCHED – Less a clothing store and more a lifestyle destination, STITCHED was conceived for the fashion-conscious man drawn to a combination of classic and contemporary style, all served up with an irreverent twist.  The store features menswear, jewelry, accessories and celebrity-collaboration items.  Ready-to-wear brands include George Esquivel, Jacks & Jokers, Rogan, Comune, Company Of We, Cr8tive Recreation and Louis Stewart.  

Awards
· U.S. News & World Report “50 Best Hotels in the USA”
· Condé Nast Traveler “Readers’ Choice” (10 Best Hotels in Las Vegas) 

· Recognized as a Forbes 4-star Resort 

· Condé Nast Traveler “Gold List”  (Top 100 Hotels in the World)

· Human Rights Campaign, Perfect Score on the Corporate Equality Index 

· LEED Gold Equivalency Status  

· Travel + Leisure “500 Best Hotels in the World” 

· USA Today “Best Casino” 

· Inc.com “Most Socially Savvy Hotel” 

· Condé Nast Traveler “Hot List” 

· 50 Most Engaged Workplaces Award 

· Travel + Leisure “It List” 

· Business Insider “Best Hotel for Techies” 

· Cvent’s Top 100 Meeting Hotels in the United States

· Corporate Meetings & Incentives Magazine Paragon Award 

· Las Vegas Weekly’s Best of Vegas Awards: Reader’s Choice Best Strip Hotel 

Virtuoso 
The Cosmopolitan of Las Vegas is a member of Virtuoso Luxury Travel’s preferred hotel program.  As a member of the travel industry’s leading luxury network, The Cosmopolitan is recognized as a VIP experience that offers exclusive opportunities not found at other resorts to individuals that seek the best and most exclusive experiences.  Spanning over 26 countries and 9,000 travel advisors, Virtuoso advisors are experts in creating unique experiences not available anywhere else.
American Express

The Cosmopolitan of Las Vegas is a member of American Express Fine

Fine Hotels & Resorts
Hotels & Resorts, providing American Express Platinum Card® Members exclusive access to a suite of complimentary benefits when booking through American Express Travel. American Express chooses Fine Hotels & Resorts members that align with global travel trends and offer amenities to meet the needs of today’s luxury travelers.  
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